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Our Top 30 comprises the companies that scored highest across our 
key judging criteria for use of animation on their digital channels.

We’re seeing a jump in quality of the most 
modest of animation formats on social 
channels: the GIF. A reminder that a little 
visual finesse can go a long way.

We’re seeing a sharp rise in the use of 
short, ‘quick facts’ animations to provide 
top tips or data-driven insights. Many 
suffer from poor design, however we saw 
some great examples from the likes of 
Accenture and IBM.

We’re seeing more and more short 3D 
animations on social channels. We think 
that, in the scrap for attention, brands 
are looking to 3D to provide eye-popping, 
stand out visuals.

Google is our overall winner, scoring 5% 
higher than anyone else across the board.

Top 30

Google have expanded their visual and narrative 
palette in the last 18 months to create a fantastic 

array of animated content.

From the several thousand films catalogued, our judges picked and ranked their 
favourites. Alongside strong use of design, script and execution, our top 5 all create a 
strong emotional connection either through a real human story or a dash of humour.

Humour is a powerful communications 
tool – it helps to keep an audience’s 
attention and aids information retention - 
and is particularly suited to animation.

Two companies in our top 5 use humour to 
great effect in their animated work, showing 
how it can elevate detailed, complex or 
potentially dry content.

Nike

Accenture

Adobe Accenture Novartis

Tetrapak

WeTransfer

IBM

Samsung

If you have an animation project in 
mind, or would just like some initial 
advice, we’d love to chat. We’re happy 
to be a sounding board or to give a 
fresh perspective on your current 
approach.

Please feel free to give Jeremy 
a call on 0207 833 6460 or email 
jeremy@gorilla-gorilla.com 
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Awesome
Our annual survey of the 
best in animated content

gorilla-gorilla.com

You can view some of the best 
animation from our survey in the 
Vimeo album below:

vimeo.com/showcase/7357968
Password: Awesome2020

Now in its fourth year, our one-of-a-
kind Awesome Animation survey 
is back!

We’ve been scouring the digital channels 
of 250 of the best brands and businesses to 
find those that are harnessing the power 
of animation to create stand out content.

Here we share the key trends from our 
study. Overall our results show a dramatic 
rise in the use of animation and particularly 
on social channels.

Our Methodology

Companies

Scored out of

250

100

Hello
Hello!

Consumer 
Superbrands

Business 
Superbrands

FTSE 100

Fast Track 100

Design

Narrative idea / script

Execution

Emotion / memorable

Channel use

18 month period 
to June 2020

All forms of animation

Digital native or 
campaign content

Best film

Social trends Strong GIF game

Quick facts

The rise of 3D

Standing out 
with humour

97%
of companies surveyed 

using animation, 
up from 76%

95%

  Quick 
      facts

Sharp rise in 
use of animated 
content

Real 
Stories

Animated mini-docs 
with human stories on 

the rise

3D
Use of simple 3D 

animation on the rise

    Characters
Broad rise in use but lots 

of generic design

Explainers

Quick facts

Calender 
events

28%
less than a third of 

companies surveyed 
managed to score 

60/100 or above
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Linkedin

Instagram

The most popular 
channels for 
animation

Twitter
Facebook

and
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2.
3.

FTSE100Business Superbrands Consumer Superbrands

using animation on social 
up from 58% previously 

Broad rise in use 
on social channels

The big trends

https://www.vimeo.com/showcase/7357968

