
60-120
seconds

for longer form videos, can be 
posted to Facebook, Instagram 

feed, YouTube and Linkedin

16:9

1:1 4:5

9:16

10-15
seconds
for shorter edits, 

can be posted 
to Twitter & 

Instagram Stories

Business Objectives
Ideally, choose a single objective for social video 
that aligns with your audience and platform 
choices. For example…

A good rule of thumb if you only want to produce 
a limited number of core versions for multiple 
channels.

Think about how the channels themselves can 
have a positive influence on your creative.

Understand your audience:
Context is key

Know your channels

How can brands and businesses make a 
powerful connection with their audiences 
using social video?

With the number of online channels and 
formats growing each year, it can be hard to 
know where to begin. 

We believe the answer is simple: understand 
your audience and know your channels. 

For those that can reach the promised land, 
a rich prize awaits.
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386 million 
monthly 

active users 
globally

Keep it short 
and add 
value or 

engagement 
to your story

1 billion 
monthly 

active users. 
68% of 

Instagram 
users are 

female

Maintain 
high 

standards 
of visual 
identity

2.6 billion 
monthly 

active users 
globally

Start with 
the end and 

put your 
product first

500 million 
active users

Educational 
and business 

related 
subjects in 

longer formats

398 million 
daily users

Keep it fun 
and creative

Take the time to understand your audience 
and to know your channels.

Is my audience using social? Where can I distribute it?

What are my audience doing on 
platforms?

What frame and format should it take?

What’s the objective and role of social 
in the wider mix of what I’m doing?

Letting channels influence my creative

Audience Channels

Design with 
sound off, 

delight with 
sound on

Start with the 
end

Tell your story in 
one shot

Go long if you need to

Use dynamic 
captions instead 

of subtitles

Blend live action 
and animation

Go native with 
user generated

Your starting 
point – and 
most at home 
on longer form 
channels like 
YouTube.

Best for video 
consumed in feed

Growing in 
prominence
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gorilla-gorilla.com

What comes 
first?

Social Video

Getting people to give you 
feedback or engage with 
your content.

Getting people to share 
data with you.

Reaching audiences that you 
aren’t currently talking to.

4. 

5. 
6. 

Making people aware of you 
and your activities.

Getting people to consider 
buying or engaging with 
your brand.

Encouraging people to take 
action.

1. 

2. 
3. 

People who 
are deep 

diving into 
content on 
Facebook

Formats take 
the shape of 
longer form 
vlogs or TV 

shows

2 billion 
monthly 

active users

Follow a 
story arc and 
link to other 

materials

People who 
are deep 

diving into 
content on 
Instagram

Start with 
your key 

message and 
tell the story 

in more 
time with 
a vertical 

format

800 million 
active users

Young 
sharers and 

content 
creators

Keep it real
Keep it short

Keep it 
entertaining 
and sharable

Does it tap into 
the zeitgeist?

Are you making 
the most of the way 
people specifically 

use social media 
channels?

Where will your 
audience be 

when they see 
your video?

To the moment the 
audience sees it

Social Video:
What comes first?

Understand your audience:
Making them fall for you

Choosing your format... ...and frame

Get creative What comes first?

Get to know them

Get to know the things they 
like, and those they don’t

Treat them with respect

Don’t take them for granted
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4
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Spend time with them1
We’re Gorilla Gorilla! A rare breed of 
intelligent film and animation company.  

We’d love to chat about how we can work 
with you to develop film and animation, and the 
strategy behind it, to help grab and keep your 
audiences’ attention on social channels.

We’re happy to be a sounding board, or to give a 
fresh perspective on your current approach. 

If this sounds interesting, or if there’s 
anything specific you’d like help with, do 
give us a call on 0207 833 6460, or email 
jeremy@gorilla-gorilla.com 

Hello
Hello!

Check out the social video references we shared at 
our event:

vimeo.com/showcase/6009500
Password: GGSocialVideo2020

To what people 
are talking about 
and how they are 
talking about it

To the channel its 
on and the way in 
which your target 

use itC
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http://vimeo.com/showcase/6009500

